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SUMMARY NOTES 



Your Instructor: 

Russ Henneberry 


Content That Drives Awareness 

Content here is between the Aware and Engage phases of the CVJ. 
The different types of content to use in this phase are: 

• Blog articles 

• Audio podcasts 

• Video podcasts 

• Videos 

• Social updates 

• Images 

Goals at the Awareness & Engagement Stages 

Increase Applause Rate by getting more: 

• Social shares 

• Comments 

• Links and mentions 

• Add all 3 of these together to get the Applause Rate 
Increase Impressions by measuring... 

• Visits 

• Views 

• Sessions 

• (Ex. Google Analytics) 

• Impressions 

• (Ex. Facebook, Google, etc.) 
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Increase Time Commitment 

• Time on site 

• Time on page 

• Watch time 

• Session duration 

• Audience retention 

Increase Brand and Offer Awareness 

• Advertising on your own content 
Grow Retargeting List 

• Content can be used as a segmentation tool for website visitors 

• Segmented visitors can be retargeted with a relevant ad 

• For example, if you have a food blog and one visitor reads a 
vegetarian recipe, another a vegan recipe, and the last a gluten-free 
recipe, you can retarget each visitor with the right offer—like your 
Vegetarian Cookbook, Vegan Cookbook, or Gluten-Free Cookbook 

• Retargeting ads make a subscription offer 

5 Staple Content "Wrappers" 

"The List" 

Create a list of: 

• Resources (books, events, posts) 

• Tools (apps, software, technology) 

• Tips 

• Statistics 

• People or brands 

For example, Digital Marketer's blog post " DM's Reading List—11 
Copywriting Book Recommendations from Engage Members " 
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"The How To" 

Show them how to: 

• Execute a process from end to end 

• Establish yourself or your brand as an authority 

For example, Lowes made a YouTube video of " Lawn Care 101: Howto 
Weed, Seed, Feed, Mow, and Water Your Lawn " 


"The Answer" 

Answer questions that: 

• Your customers are asking your support or sales team 

• Your customers should be asking 

• Your customers are asking Google 

For example, Ellevest publishes an Instagram post with a customer's 
question and answers it in their caption 

"The Interview" 

Publish interviews with: 

• Experts 

• Customers 

• Partners 

• Employees 

For example, Intercom brings on guests to their podcast, Inside Intercom . 
to talk about different topics 

"The News" 

Be timely by publishing about: 

• Trends 


3 


IJIGITALMARKETER 






ft | Module 2 Summary Notes 

www/Q&lw 

• Issues 

• Product/feature reviews 

• Events 

For example, Barclaycard published a blog post on " How Merchants Are 
Responding to the GDPR and the PSD2 " 

Content Types at the Awareness Stage: 

Blog Articles 

• Written content that attracts your customer avatar based off of their 
goals and values 

For example, Cleveland Clinic published the article, " How to Smoothly 
Transition Off the Keto Diet " 

Or another example, Away luggage publishes, " How Fashion Writer 
Gregory Dava Packs for a Weekend Desert Trip " 
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The 10-Point Blog Post Audit 


10-POINT BLOG POST AUDIT 




^igitalmarketer 


Podcasting 

• Audio Podcasts 

For example, Cleveland Clinic has several podcasts in the health space 
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that publish episodes like: "Train Your Brain to Cope With Anxiety," "Using 
Your Left and Right Brain," and "Neck Pain Causes" 

Or another example, Inside Intercom has a podcast that publishes 
episodes like, "How to Kickstart Billion Dollar Companies" 

Video 

When creating videos, either make: 

• High production videos (like this Certification) 

• Low production phone recorded videos 

Regardless of production quality, audio is the most important part of your 
video 

• Invest in audio before any other part of your video production 

For example, Snowboard Addiction created a YouTube video titled " Basic 
Buttering Position on a Snowboard " 

Social Updates 

• Produce content that people will stop scrolling and engage with 

For example, Sephora and Zipcar do a great job of posting updates on 
Instagram and Facebook 

What Should My Post Be About? 

Ask these 3 questions: 

1. What is my ideal customer researching before they would buy my 
product or service? 

2. What is the primary pain point of my ideal customer? 

3. What objections does my ideal customer have to buying my product 
or service? 
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How Often Should I Post? 

A good rule of thumb is publishing twice per week to get social media and 
search engine traffic to your content. 

Find out how often your competitors are publishing and create a similar 
schedule 

If you're a publisher, you need to post frequently 

• As a publisher, you monetize the first 3 stages of the CVJ with 
advertising and affiliate revenue—for example, The New York Times 

If you're willing to buy traffic, you may only need a single piece of (great!) 
awareness content 

How Should I Get My Traffic to My Post? 

• If you're a publisher, rely on search and social 

• If you're not a publisher, include paid traffic in your mix 

Traffic options: 

• Search Engine Optimization (SEO) 

• Organic traffic strategy 

• Social Media Channels 

• Organic traffic strategy 

• Digital Advertising 

• Paid traffic channel 

SEO and social media channels are like rain—you know it's going to 
happen, but you don't know when and where. You can't force traffic via 
SEO or social media. 

Digital advertising is like a hose—you can direct the water anywhere that 
you want, but as soon as you turn the hose on you start paying for the 
water. You know exactly where the traffic is going and when it is going to 
go there. 
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Engineering Engagement 

Turn a glace into a stare. How do you walk somebody from a blog post to 
the engagement stage? 

Tell them what you want them to do: 

• Comment 

• Share 

• Like/react 

• Subscribe 
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